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Support for Community Sport 

StreetGames 

Background 

StreetGames is a national charity dedicated to developing sport in areas of 

high deprivation.   

As such, we are keen to ensure that this Inquiry considers how vitally 

important it is to support community sport for people living in disadvantaged 

communities.  Particularly, given that research continues to highlight much 

lower rates of engagement and participation in sport amongst people from 

lower socio-economic groups1, low income and areas of high deprivation.  

Our Submission to the Inquiry includes information and examples of work 

from the StreetGames network in specific relation to community sport in areas 

of high deprivation. 

1. What is being done to support volunteers in community sport? 

 

Launched in 2007, the Co-operative StreetGames Young Volunteer (CSYV) 

programme is a national youth volunteering programme developed by 

StreetGames and The Co-operative.  It tackles social exclusion, promotes 

citizenship and creates sports leaders of the future.   

 

The programme supports young people (aged 16-25 years) living in 

disadvantaged areas to develop sports coaching and community leadership 

skills through volunteering at their local StreetGames sports project.    

 

A typical young volunteer will support and run local sport sessions and 

tournaments, assist at large-scale national sports tournaments, learn how to 

coach sport and design youth-led activities.  

 

The CSYV supports experienced coaches and leaders to help a young person 

to make the transition from participant to leader with resources/support 

including the provision of: 

 

 Training and advice for project staff and volunteer mentors  

                                                           
1
 Sports Participation in Scotland 2008:  Survey data indicates that whilst 42% of adults from the highest 

socio-economic groups (AB) participate in sport at least once per week the corresponding figure is just 21% 
amongst adults from the lowest socio-economic groups (DE).  Disparities also exist amongst children – 
where rates are 87% amongst children from AB socio-economic group and 80% from DE socio-economic 
groups. 
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 A mentor and support programme 

 Access to branding, kit and resources 

 Access to training and sports related qualifications for volunteers 

 Reward and recognition of young volunteers. 

 

At present the CSYV programme is run in over 120 StreetGames projects in 

Great Britain.  Although our involvement in Scotland is still in its infancy, we 

have developed a partnership with Youth Scotland to support the 

development of the programme.  In the first year we have set up 8 projects 

within the Youth Scotland Network to test the model and ensure it meets the 

needs of the local communities and young people.  This number will grow 

year on year.  

 

2. What are the barriers facing volunteers? 

From our experience of running the CSYV programme over the last five years 

we understand that there can be many barriers which deter people from 

volunteering or hamper them in their role.  These include:   

 A weak sporting infrastructure in many areas of high deprivation - meaning 

that there can often be limited support or opportunities to volunteer.   

 A lack of awareness of what is available, what will be involved or pathways 

into volunteering. 

 A fear of not having the ‘right’ knowledge, skills and confidence to 

volunteer. 

Further information can be gleaned from a survey commissioned in 2011 by 

the Co-operative in relation to volunteering/sport conducted with over 1,000 

young people aged 16-24 years across the UK.  These survey findings 

identified that: 

 The main barriers to volunteering included: ‘not knowing what volunteering 

opportunities are out there’ (38%), ‘never considered it’ (30%), ‘don’t know 

how to’ (13%) plus other factors which largely focused around ‘a lack of 

time’ (11%). 

 59% of the sample said that they ‘don’t think that there are enough 

opportunities to get involved in volunteering in their local community’. 

In addition, feedback captured via the annual evaluation of the CSYV 

programme highlights that some of the key challenges faced by volunteers 

and their local projects include: 

 Being able to access training courses/qualifications within their local area 

(as many do not own cars) 
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 The high cost of attending sports related training courses/qualifications 

 Ensuring there is sufficient capacity within a project to dedicate enough 

time to support and mentor volunteers 

 Ensuring project staff have the ‘right’ skills to support and mentor 

volunteers. 

 

3. What examples are there of good practice to encourage and 

maintain volunteers in community sport? 

 

The CSYV programme offers young people volunteering opportunities within 

StreetGames sports projects, helping them make a positive difference in their 

local community.  

 

By contributing in this way, volunteers increase resources and help support 

sustainable local sports provision within their communities and provide more 

young people with the opportunity to participate in sport.  

 

The Programme also assists participants in developing their confidence, self-

esteem and community leadership skills, and gives them the opportunity to 

gain recognised awards and qualifications. 

 

Since launching in 2007,  the CSYV programme has engaged 3,989 young 

volunteers, with the majority being drawn from areas of multiple deprivation or 

from areas that have been designated ‘hotspots’ for health inequalities or 

youth offending.  Collectively these young volunteers have achieved over 

3,470 new qualifications and delivered over 97,000 volunteer hours. 

An independent evaluation of the CSYV programme which has been 

undertaken on an annual basis since 2008 shows that the programme has 

had numerous benefits including: 

 For the young volunteers: training/qualifications, improved communication 

skills, increased self-esteem, team work, altruism, belonging and self-

development.  

 For the local communities: positive role models, improved health and 

increased community safety. 

4. How can the contribution of local sports clubs be quantified for: (i) 

the preventative health agenda and (ii) communities? 

 

This requires robust monitoring and evaluation to capture clear and consistent 

evidence to demonstrate impact on health and communities in order to 

quantify the social Return on Investment.  
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StreetGames is undertaking a range of tests and trials in a range of its 

projects, to increase physical activity levels to improve health. NHS Health 

Scotland has a standing invitation to contribute to our Health Advisory Board 

focussing on behaviour change leading to increased physical activity and 

legacy from the 2012 Olympic Games.  StreetGames recently made key note 

presentations and delivered a master class highlighting progress in these 

areas at the ICEMIS 2012 conference in Glasgow.  

We believe the approach we are taking will allow clubs and community groups 

to find out about personal attributes of young people who remain active; 

feelings of self-efficacy, ideas of competence etc. This may help them 

understand better what needs to be done to keep people active and so shape 

age appropriate interventions. This is our approach and when we know what 

needs to be instilled at different ages in order to produce active adults, then 

we will endeavour to operationalize it. The idea is to build a toolkit for health 

and sport professionals to take up. StreetGames would be happy to share 

learning. 

5. What role does, or should, Community Sports Hubs play in 

encouraging sport in local communities? 

 

Mainstream sports clubs can often be inaccessible for disadvantaged young 

people either because they are too far away, they are too expensive or 

because the rigours of traditional skills/drills based coaching sessions and 

club rules are too formal and unappealing. 

 

Therefore, to encourage sport in disadvantaged local communities, 

StreetGames promotes ‘doorstep sport’ i.e. sport provided at the ‘right time, 

right place, right price and in the right style’ and is currently growing a network 

of Doorstep Sport Clubs.  There is not a ‘one-size-fits all’ approach to 

doorstep sport clubs, but they are focused local but they are built around 

common principles. 

 

So for example, activities are provided at local neighbourhood facilities to 

negate any reliance on car travel.  Affordable pricing is essential, with 

sessions being provided either free of charge or for just a nominal fee of circa 

£1/£2.  Doorstep sport sessions are provided at times when young people 

demand them – so often evening sessions are popular (including Friday 

nights).  The style of delivery is more informal/youth-led.  Skills and drills are 

unlikely to appeal to these groups and therefore coaches and leaders deliver 

‘hidden coaching’ for example via a game-led approach, fun challenges or 

adapted versions of traditional sports, such as street rugby or free style 

tennis.  
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6. Given reducing public expenditure, what examples of innovative 

joint working between clubs and public bodies exist to make the 

most out of funding? 

A key role for StreetGames involves winning institutional support for doorstep 
sport and securing sustainability.  Given reduced public expenditure we have 
looked to diversify our funding streams over recent years.  As a result, we 
have been able to identify and source funding via a range of means, including 
commercial sponsorship, fundraising from events, connections to the 
commercial sector and funding bids/applications. 

 
In addition to the corporate sponsorship of the volunteer programme by the 
Co-operative group (as detailed above), StreetGames is also sponsored by 
Coca-Cola Great Britain.   
 
This partnership has provided invaluable support, with Coca-Cola Great 
Britain being particularly important in terms of enabling StreetGames to 
expand into Scotland and providing resources which: 

 

 Enable the provision of a new programme of 300 Neighbourhood Festivals 

– with 170 delivered during 2011 which engaged over 15,000 young 

people. 

 Enable the provision of a programme of Mass Participation Festivals – 

which included 8 Regional Festivals in 2011 (engaging over 3,000 young 

people) and will deliver 15 large scale Festivals during 2012 including 3 in 

Scotland 

 Helping to create the StreetGames Training Academy – equipping 100 

tutors to offer 11 new StreetGames training course to around 6,000 

doorstep sport coaches. 

 Supporting a research project during 2011/12 which is using the doorstep 

sport approach to develop participation legacies in five pilot areas of high 

deprivation linked to the 2012 Olympic and Paralympic Games 

 Helping to grow our network of projects – creating more opportunities for 

young people, which last year engaged over 40,000 participants and 

generated more than 449,000 attendances. 

 Supporting 45 StreetGames participants and leaders to work in the 

Olympic Park during London 2012 as part of the Coca-Cola Venue 

Operations team, 5 of whom are from Scotland. 

 Facilitating 55 of our most outstanding StreetGames participants and 

leaders to carry the Olympic Flame in the London 2012 Olympic Torch 

Relay including those who celebrated at Glasgow. 
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7. What are the three most important issues regarding sporting 

facilities at a local level? 

Data and insight collected from projects across the StreetGames network 
(which includes over 170 projects) has provided us with invaluable information 
about the sporting needs of young people livening in areas of high 
deprivation.   
 
It is essential that sports provision is affordable, accessible and offers a 
range of activities which are delivered in a style which will attract and retain 
participants. 

 
In areas of high deprivation, the provision of sports activities using 
neighbourhood facilities is essential to negate a reliance on car travel.  So for 
example, using facilities such as neighbourhood parks, open spaces within 
housing estates, multi-use-games areas (MUGAs) and community sports halls 
may meet local needs better than a high spec/purpose built sports specific 
facility which is located outside the subjective neighbourhood.  
 
StreetGames 
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